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Electronics360 covers the top stories, latest news and insights on the end-to-end electronics value chain. It covers the business 
and technology of electronics as it impacts a myriad of industries across the global economy. Our mission is to provide content 
that helps our readers peer over the horizon, understand consequences and connections, and above all manage risk. We write 
for strategic planners, product designers, procurement and supply chain professionals. That is, decision makers. We tackle big 
complex strategic topics as well as tactical issues.
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GlobalSpec Newsletters: Reach a Highly Engaged Audience
Our focused publications make it easy for you to support specific marketing initiatives and build awareness among a highly 
engaged audience of decision makers who use newsletters as a key resource when comparing and evaluating suppliers.

* 2023 Smart Marketing for Engineers 
** Manufacturing Content Marketing

57% of engineers listed 
vendor news, such as product 
and service updates, as their 
favorite aspect of newsletters.*

89% of engineers 
subscribe to newsletters, with 
55% subscribing to 3 or more.*

74% of Manufacturing 
Marketers used email newsletters 
to distribute content in the last 
12 months.**


